














THE Al  ENTHUSIAST 

Al Enthusiasts reward 
brands that anticipate, 
not brands that react. 
To reach Al Enthusiasts, get ahead of 
they next move 

Optimize for Al search engines 

An accepted fact in the SEO field is that if your site doesn't rank on the first page of Google, 
you might as well not exist, because most searchers hardly ever bother to click past the 
first page of results. These days, the stakes are even higher. Al has split the funnel, and 
discovery in 2026 happens across channels. Al Enthusiasts are leading this change by 
turning to LLMs like ChatGPT, Claude, and Perplexity to conduct research, which means to 
reach them. In order to reach them, you need to optimize your online store to make sure 
you show up in Al search results. 

Cross- and up-sell based on customer behavior, not rules 

Rule-based cross-selling goes something like this: a customer buys foundation from a 
makeup brand, which then promotes a complementary blush and lip gloss to them, which 
could be items that other people frequently buy together. This could be effective if the 
customer liked the foundation, but not if they returned it or rated it one star. Go beyond 
simple rules to take the Al Enthusiast's whole experience into account, and surface 
recommendations specific to them, not ones that generally apply to your entire audience. 

Al CONSUMER PERSONA PLAYBOOK 

Send fewer messages with higher confidence 

Less is more with Al Enthusiasts, who hate generic messages but are willing to 
convert on relevant ones. Remember, Al Enthusiasts want to feel like brands know 
them. Suggest the perfect product before they know they want it, personalize 
send times for every individual recipient, and send the variation of a marketing 
message that's most likely to resonate with each recipient. 

How to reach Al Enthusiasts with Klaviyo 

Use predictive analytics to anticipate a customer's next order date and 
reach out around then, or calculate potential lifetime value (LTV) and 
trigger relevant flows accordingly. 

Include personalized product feeds in emails and your Customer Hub to 
surface relevant products. 

Target customers where they're most likely to engage with 
Al-powered channel affinity . 

Create, launch, and continuously optimize campaigns with 
K:AI Marketing Agent. 
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https://www.klaviyo.com/blog/how-to-adapt-your-online-presence-for-ai-shopping
https://www.klaviyo.com/blog/product-recommendations
https://help.klaviyo.com/hc/en-us/articles/45231714007323
https://help.klaviyo.com/hc/en-us/articles/45231714007323
https://www.youtube.com/watch?v=x556M-cLbEY
https://www.youtube.com/watch?v=x556M-cLbEY
https://www.klaviyo.com/solutions/ai/what-are-predictive-analytics
https://help.klaviyo.com/hc/en-us/articles/115005082787
https://www.klaviyo.com/solutions/ai/what-is-channel-affinity
https://www.klaviyo.com/solutions/ai/marketing-agent


https://ba.linkedin.com/in/stefan-milicevic-706331137
https://www.undergroundecom.com/








https://www.klaviyo.com/products/review-management
https://www.klaviyo.com/features/segmentation
https://www.klaviyo.com/features/flows
https://www.klaviyo.com/products/customer-experience-hub#:~:text=Self%2Dservice%20that%20builds%20loyalty
https://www.klaviyo.com/products/marketing-analytics


https://www.linkedin.com/in/ashleyismailovski
https://www.smartsites.com/




https://www.marketingdive.com/news/coca-cola-doubles-down-ai-new-holiday-campaign/804303/
https://www.marketingdive.com/news/coca-cola-doubles-down-ai-new-holiday-campaign/804303/
https://www.bbc.com/news/articles/czdgrnvp082o
https://nymag.com/intelligencer/article/all-those-super-bowl-ads-about-ai-were-an-unsettling-mess.html
https://www.inc.com/annabel-burba/the-ai-ad-backlash-is-here-and-big-brands-are-leaning-in/91285342




https://www.klaviyo.com/solutions/omnichannel
https://help.klaviyo.com/hc/en-us/articles/35873068949147
https://www.klaviyo.com/solutions/ai/customer-agent
https://www.klaviyo.com/blog/ai-voices-for-brand-tone-customization


https://www.linkedin.com/in/zacfromson/
https://lilosocial.com/








https://www.klaviyo.com/marketing-resources/marketing-campaign-calendar
https://www.klaviyo.com/blog/customer-review-marketing
https://www.klaviyo.com/features/web-forms
https://www.klaviyo.com/products/helpdesk


https://www.klaviyo.com/sign-up
https://www.klaviyo.com/demo-request


https://www.klaviyo.com/demo-request



